promoting Social Cohesion
in Europe
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The trade union Talentia promotes and protects the professional and wage interests of nearly 20 000 social
welfare professionals in Finland. Talentia has launched a two-year publicity campaign to raise awareness
about social services and improve the image of the social sector in Finland.

According to a survey conducted on 600 Finns the social sector has a negative image. The majority of the
population associates only problems and marginal groups with social services. Common associations are for
example social welfare abusers and escalating children’s custody conflicts.

Social services are seen as “something for them, not us”, says communication planner Heidi Schrooten from
Talentia.

According to the survey, it is appreciated that the social welfare system exists and also professional workers
in the social sector are looked up to. However the system is found bureaucratic, distant and complicated.
The research showed that understanding of what social services is about, and who are the professionals
doing the actual work, is practically nonexistent. Attitudes towards the sector are negative, but no-one was
really able to explain why that is.

One of the reasons for the poor image of the social sector is the type of publicity it gets.
Most of the topics that make it to the news are problems, not so much of the success
. stories or the benefits that have been gained through the social welfare system.
According to a
According to the survey, the Finnish media would be interested in writing more news
about the social sector, but finds it quite hard to work with professionals to get a story.
conducted on !t seems that in the social sector there is an ever persistent culture of silence. This is
partially due to the legislation on protecting the customer’s privacy and identity, but also

600 Finns the modesty about ones achievements, which is perhaps typical for the Finnish culture.

. Social workers simply don’t talk enough about their work to the media, but customers
social sector  do and often the ones that are not satisfied are the most eager to go public about it.

survey

has a negative Talentia launched a campaign that aims to expand the public’s understanding on what

social services are available, and explain that everyone benefits from the system and in
order to maintain the high quality system in place more resources and effort is needed.
Professionals in the social sector do a very demanding work that requires a university
or polytechnic level degree and yet are way underpaid compared to the average in-
come level in Finland.

image.

The campaign aims to raise discussion by showing social work from a completely different angle than the
news does and from how we’re used to seeing it. The work that is done in the social sector is made visible to
the public through strong emotions, humour and controversy.

The Campaign will be seen as advertisements in one of the largest tabloids in Finland, heard on the radio,
seen in the internet and experienced on the streets and large public events around Finland as the members
of the union walk around in campaign T-shirts that say “Social welfare case” in Finnish, giving out flowers or
chocolate and collecting names to a petition for better pay and working conditions for social sector staff. The
campaign has its own interactive website www.sosiaalitapaus.fi which has the petition and a test, which any-
one can do to see whether he or she is also a social welfare case.

- We claim that every single Finn is — and should be proud of it since it's a sign of us living in a welfare state!

For more information, contact Talentia’s head of communications Kristiina Koskiluoma +358 20 111 2713,
kristiina.koskiluoma@talentia.fi or communication planner Heidi Schrooten +358 20 111 2714,
heidi.schrooten@talentia.fi
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For more information contact::

Conselho Federal de Servigco Social (CFESS),
Setor Comercial Sur,
Quadra 02, Bloco C, Sala 312/17 Ed. Serra Dourada,
CEP 70300-902, Brasilia-DF, BRAZIL

Phone (55) 61 233 1652, Fax: (55) 61 223 2420
E-mail: cfess@persocom.com.br,
or visit web address: www.cfess.org.br
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AIEJI's 17th World Congress in Copenhagen, Denmark, 4 -7 May 2009
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Ghita Hjarne

|
Socialpsedagogernes Landsforbund () = +
The National Federation of Social Educators 67 T7&
Broleeggerstreede 9 85 89, - 8
1211 Kgbenhavn K "
www.sl.dk : o
email: gh@sl.dk < +

TIf: (+45) 33 96 28 22
Fax: (+45) 33 96 29 96







